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In 2015-
IN TOTAL, Baltimore's tourism industry in CY2015 was responsible for:

25.2 Million R
Visitors S

| T |“€|i) 59.9 BILLION in total tourism industry sales

Activity generating S1.4 BILLICN in taxes and fees, including

10.4 MILLION OVERNIGHT TRIPS
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: And saving SB660 in personal tax contributions
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How are we telling the story?
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Destination
Building PR

Culinary &
Craft Beer
Influenced
Accolades

USA TODA¥ April 2017
Ranked Baltimore One of Five Underrated Food Cities on the East Coas

DK Travel November 2016
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NamedBaltimoreone2 ¥ { K ' { | -thetRadaSBeer Ddstifididhal

Wine Enthusiast-July 2016
Named. I £ 0 A Y2 N5 TPoyUddegh® Radar Moodd@&ns

Thrillist— December 2015
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Food & Wine Magazine May 2017
20 Memorial Day Weekend Getaways and Day Trips Across the Country

Domino Magazine- May 2017
Weekend Travel Guide: Baltimore's Mifssit Sites

Conde Nast Traveler March 3, 2017
Baltimore one of 6 U.S. Cities to Watch in 2017



TRANSFORMATION

With equal parts innovative eats and alluring ambiance,
the city’s restaurant renaissance adds chef-driven
concepts, inventive food halls and artisanal

neighborhood eateries to its Chesapeake specialties.
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2-page Advertising Spread: Tastemakers
NewYor k Ti Wagazing) Travel + Leisure, Food &
Wine and Real Simple
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Dine your way through reighborhoods
like Harbor East, Little Italy, Mt. Vernon,
Hampden, Fell's Point, Federal Hill and
many more. Find your perfect meal at

BALTIMORE.ORG



Articles & Interactive Content on




Overnight Attendees: 2,250
BREw Day Attendees: 83y
CON Room Nights: 4,069
DIRECT EIC: sSc.C
Million

c JUNE 9-II
Convention &

Meeting Sales ? AMERICAN Attendeesx:

Room Nights:
DIRECT EICx:
Million

* DISTILLING
INSTITUTE"

THE VOICE OF CRAFT DISTILLING

Makers &
Innovatlo_n as a April 3 - L.
core vertical 2017
industry BALTIMORE

*Estimated. Actualized
information TBD

Coming to Marriott Waterfront
Hotel
Jan-February 2018
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